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Indonesian people will face daily activities that are no longer the same as conditions before the corona-19 virus pandemic, 
which is then termed as New Normal. This policy is communicated in the form of a social campaign. Policy implementation 
should be a solution to improve welfare. But often, support from the public is still lacking. Therefore, it is necessary to study 
the level of public readiness (public readiness index) in accepting a policy and the effectiveness of the social campaign that 
the government has carried out. 

The research aims to describe the public readiness index for implementing the new normal and the effectiveness of the 
government’s social campaign in a community of students whose social problems are relatively high in the Child-Friendly 
City of Depok. It is hoped that the results can provide an overview and consideration in improving policies, especially for 
reopening face-to-face schools. Research is quantitative with an associative method. Researchers surveyed data collec-
tion. The research population is junior high school students in Depok. The sample selection was conducted by multistage 
random sampling in a classter method, thus SMP N 6 and SMP BCIS (Budi Cendekia Islamic School) were selected. Data 
analysis was carried out descriptively to provide an overview of the variables studied and use regression to see the effect of 
the exposure variable on respondents’ readiness. The hypothesis is that the public acceptance of school children towards 
the new normal in the Child-Friendly City of Depok is influenced by their exposure to the government’s social campaign.

The results showed that the level of readiness of junior high school students in Depok to enter the new standard period 
was at the confirmation stage, which was 31.67%, and the stabilization stage was 30%. Research also shows that this 
readiness is significantly influenced by exposure to social campaigns through television, online, and interpersonal commu-
nication; thus, the proposed hypothesis can be accepted.
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Introduction
Indonesia has been busy with the COVID-19 

pandemic for more than two years. Indonesia’s 
social and economic conditions must experience 
a lot of upheavals. Variants of the virus continue 
to grow, and students increasingly must study 
at home. This, of course, cannot be allowed to 
drag on until there is a policy to immediately 
rise from this commotion. Currently, Indone-
sian citizens are faced with daily activities that 
are no longer the same as conditions before the 
corona-19 virus pandemic, which is then termed 
the New Normal. This policy is aimed at some 
communities and targets children who are very 
vulnerable and sensitive to these conditions. 
Of course, the areas most concerned with chil-
dren’s conditions are child-friendly cities, such 



71

Jurnal Komunikasi Indonesia Volume XI, No. 2, August 2022

as the Child-friendly City of Depok.
Development of Child-Friendly Cities (KLA) 

in line with World Fit for Children, Presidential 
Decree No. 36/1990 on Ratification of the Con-
vention on the Rights of the Child, 1945 Consti-
tution (article 28b, 28c), National Program for 
Indonesian Children 2015, Law No. 23 /2002 on 
Child Protection, and Minister of State Regula-
tion PP No. 2/2009 on the KLA Policy. KLA is a 
district/city development system that integrates 
government, community, and business commit-
ments and resources that are planned compre-
hensively and sustainably in policies, programs, 
and activities to fulfill children’s rights (Nirwo-
no Joga, https://id.beritasatu.com/home/build-a-
child-friendly-city/16543, Monday, February 11 
2019, 10.15)

According to Article 1 paragraph 2 of the Law 
of the Republic of Indonesia Number 23 of 2002 
concerning Child Protection, that Child Protec-
tion is all activities to guarantee children and 
their rights so that they can live, grow, develop 
and participate optimally under human dignity 
and protection from violence and discrimination. 

The concept of “children” is understood dif-
ferently according to different perspectives and 
interests; for example, the Law of the Republic 
of Indonesia no. 23 of 2002 concerning Child 
Protection states that a child is someone who is 
not yet 18 years old, including children who are 
still in the womb. This criterion is the same as 
that of UNICEF regarding children’s age limit, 
namely children as residents aged between 0 to 
18 years. Meanwhile, WHO (2003) defines chil-
dren between the ages of 0-14 years because the 
risk tends to be great at this age. Judging from 
this understanding, Law number 4 of 1974 con-
cerning Child Welfare has a slightly different 
view which states that a child is someone who 
has not reached the age of 21 years and is not 
married. (Quoted from: https://pengertianar-
tidefinisidari.blogspot.com/2018/11/hari-anak-
pengertian-anak-menurut-para-ahli.html)

Children have the right to participate, mean-
ing that every child is allowed to voice their 
views and ideas, especially on various issues 
related to children. They are entitled to protec-
tion closely related to absolute and basic human 
rights. Children’s rights are human rights plus 
in that, they must receive special attention in 
protection so that newborn children grow and 
develop and receive human rights in their en-
tirety. Human rights include all needed for full 
human development, and positive law supports 
the social institutions needed for full develop-
ment. (quoted from https://pengertianartidefi-
nisidari.blogspot.com/2018/11/hari-anak-pen-
gertian-anak-menurut-para-ahli.html)

These rights will be optimal if children can 
apply good habits in their daily lives. One of 
them is implementing good recommendations 
to prevent the transmission of COVID-19. But 
are they ready to accept this new concept con-
sidering the difficulty of persuading the public 

to follow government policies, including teach-
ers in guiding their students. Research on 10 
kindergarten teachers in Pariaman City, West 
Sumatra, with analytical techniques using the 
Miles and Huberman model (Analysis Interac-
tive Model) shows that 6 out of 10 teachers are 
ready to face online learning, but 4 teachers are 
not ready to do online learning. Inadequate fa-
cilities influence this on the part of teachers and 
parents, and there is still an assumption that 
online learning is difficult to do (Despa Ayuni et 
al., 2020). Are teachers also ready to face the new 
normal, considering their very important role in 
participating in persuading their students? Are 
schools ready with Covid-19 prevention health 
protocol facilities and health workers who can 
support the implementation of the new normal 
in schools?

New normal can be referred to as new technol-
ogy or innovation that requires good readiness 
from all stakeholders. Many new things must be 
learned and then applied, expected to improve 
the lives of the target audience. In persuading 
school children, of course, the role of the teacher 
becomes very important. The results of a sur-
vey of several teachers in the Philippines show 
that to persuade their students, and they must 
seek various important information related to 
COVID-19, prepare preventive measures, and 
other handling mechanisms to overcome anx-
iety during the quarantine period. The results 
of the study revealed that teachers practice vir-
tual learning, communicate with professional 
communities, comply with quarantine require-
ments, and find ways that aim to overcome anxi-
ety due to the suspension of school activities as a 
national policy due to the pandemic (Karen Joy 
B. Talidong & Cathy Mae D. Toquero, 2020)

This policy is packaged as a social campaign 
using various communication activities. Resi-
dents often ignore the implementation of poli-
cies that should be a solution to improve peo-
ple’s welfare. Therefore, there needs to be a 
study related to public acceptance, the level of 
public readiness (public readiness index) in ac-
cepting a policy, and the effectiveness of the so-
cial campaign the government has carried out. 
The Social Campaign (social campaign) by Kot-
ler (2004) is said to be an effort to change peo-
ple’s attitudes and behavior so that their lives 
are better, in this case, free from COVID-19 and 
ready for new behavior during the New Normal 
period launched by the government. Further-
more, Kotler said that the important elements 
of a social campaign are social products, facil-
ities, and supporting institutions. However, 
this will be a futile policy if there is no public 
acceptance from the target audience. Public ac-
ceptance (awareness, attitude, and risk) of the 
campaign elements (social products, facilities, 
and supporting institutions).

The results of the study entitled Overview 
of Community Knowledge About Covid-19 And 
Community Behavior In The Pandemic Time 
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of Covid 19 on 150 community respondents in 
Sumerta Kelod Village, Denpasar, Bali conclud-
ed as follows:
 The analysis results show that the 

COVID-19 pandemic is in a good category, 
namely 70%. The distribution of communi-
ty behavior shows the public has complied 
with health protocols during the COVID-19 
pandemic. Category of community cases 
most of them were in the low-risk category 
(85.33%) (Darma Yanti, etc., 2020)

The results of the research above show that 
the knowledge and behavior of the communi-
ty in the research area are good in complying 
with the COVID-19 pandemic health proto-
col. Of course, this is a good social capital to 
show their readiness to overcome this covid 
pandemic. The level of community readiness 
is the degree to which the community is will-
ing and ready to take an action in dealing with 
problems (Tri-Ethnic for Prevention Research, 
2014), in this case several behaviors to prevent 
the transmission of COVID-19. The Tri-ethnic 
Center community readiness model, University 
of Colorado explains that there are 9 stages of 
community readiness in dealing with new situ-
ations and policies. The stages in a row are (1) 
no awareness; (2). Denial/Resistance; (3). vague 
awareness; (4). Preplanning; (5). Preparation; 
(6). Initiation; (7). Stabilization; (8). Confi rma-
tion; (9). community ownership

Referring to the explanation above, the prob-
lems that will be revealed are:

1. How is the public acceptance of school stu-
dents towards the elements of implement-
ing the New Normal in the Child-friendly 
City of Depok during the covid-19 pan-
demic?

2. How is the public readiness index of school 
students at the location of the new normal 
implementation in the Child-friendly city 
of Depok, during the covid-19 pandemic?

3. How is the effect of the social campaign 
in infl uencing the public acceptance of 
school students on the implementation of 
the new normal in the Child-friendly city 
of Depok?

Literature Review
The research is based on a conceptual frame-

work, as shown in Figure 1, that the communi-
cations campaign packaged in the form of a so-
cial campaign will be the basis for the formation 
of public acceptance, which will then become the 
basis of the Public Readiness Index (the level of 
public readiness) to accept new policies or in-
novations, including the new normal as a new 
behavior.

Figure 1. Conceptual Framework for Thinking

Social Campaign Concept
Social Campaign is a communication strategy 

that aims to overcome various social problems 
that develop in society, namely to infl uence atti-
tudes and behavior so that their lives are better. 
This includes what has been done by the govern-
ment by changing attitudes and behavior during 
the new normal period to overcome the impact of 
COVID-19. This strategy utilizes comprehensive 
communication with campaign techniques and 
various media to convey social messages to the 
public.

Seiler et al. (2003)in their book with the title 
Communication Making Connections, said that 
there are four important foundations in commu-
nication, namely (1). Communication is a process; 
(2). Communication is a system; (3). Communi-
cation is both interactional and transactional, 
and (4). Communication can be intentional or 
unintentional. All of the above principles must 
be considered when we communicate in group or-
ganization, daily communication, friendship with 
relatives/family, communication in groups, and 
so on. Furthermore, it is said that there are eight 
important components of communication, name-
ly source/sender/pengirim pesan, message/pesan, 
interference/noise/gangguan, channel/saluran/
media, receiver/communicant/penerima pesan, 
feedback/umpan balik, environment/lingkungan 
komunikasi and context/kondisi komunikasi.

In social campaign activities, the sender will 
convey social messages through various channels 
(mass media, online media, personal communica-
tion) to the receiver to change his attitude and 
behavior per the purpose of communication. To 
fi nd out the effect of the social campaign, it is 
necessary to make efforts to seek feedback from 
the receiver, including through evaluation of out-
put and outcome.

Kotler (2011) said that changing public atti-
tudes and behavior is not enough just by mar-
keted ideas (in tangible products), however needs 
to be supported by facilities or tangible products 
and institutions responsible for adopting these 
social products. When the public can accept the 
idea, for example, washing hands to prevent 
covid-19, however, this will not be good behavior 
if hand washing facilities and soap are unavail-
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able, meaning that tangibles must be available 
to support the idea’s implementation. The re-
sponsible party for providing this facility and 
bearing the risks that might happen must also 
be clear, for instance, school institutions. Thus, 
this research needs to study three important di-
mensions: social products or government policies, 
supporting facilities, and institutions responsible 
for implementing this new normal.

The concept of Public acceptance (penerimaan 
publik)

Public acceptance is public support for ideas/
policies/innovations that are considered good to 
be implemented or developed, including public 
attitudes and assessments (Button, 2010). This 
concept consists of 3 dimensions, namely:

Awareness is awareness and knowledge of 
products/services to form a sense of familiarity/
recognition from consumers based on receiving 
information or knowledge (Haider and Martinez, 
2014), consisting of indicators that consumers 
recognize, like, and are willing to try/use. 

Attitude, consists of cognitive, affective, and 
psychomotor/behavioral related to consumer rat-
ings of products/services. The results of consum-
er assessments will determine their behavioral 
tendencies or interests (Chowdhury et al., 2016; 
Burian et al., 2018). The indicator is knowledge 
about social products, facilities, and supporting 
institutions that lead to an interest in trying. In 
addition, regarding the source of information, the 
content of the message, the type of media used, 
and the effectiveness of the message. According 
to Tom Duncan (2002), attitude is a disposition/
orientation regarding objects, people, or ideas in 
which there is a positive or negative assessment. 
This attitude, according to Kay Deaux (1999) has 
three components, namely cognitive (knowledge, 
belief), affective (emotions, feelings), and behav-
ioral (response tendencies). Here are the attitude 
components and manifestations:

Figure 2. Attitude Components and Manifestations

Risks and benefi ts/manfaat, are conditions of 
security, safety, comfort, health that are avail-
able/available for products/services, related to 
the quality of facilities and their environment 
(Alli, 2008), consisting of environmental indica-
tors and the existence of facilities that guarantee 
safety, security, health, comfort for consumers, 
the ability of employees to handle emergency 
conditions, the ability of employees to provide 
services according to consumer needs, the abili-

ty of employees to provide services according to 
consumer expectations, and the availability of in-
formation and clarity regarding product/service 
facilities. 

In this research, the awareness and attitude 
dimensions will observe the “New Normal” prod-
uct/service with observation indicators including 
using masks, maintaining cleanliness by washing 
hands, and physical distancing. In addition, the 
completeness of the facilities to do these things 
will also be observed as the supporting institu-
tions (schools and the environment). At the same 
time, the dimensions of risks will observe indica-
tors of the existence of facilities that guarantee 
safety, security, health, comfort, the ability of of-
fi cers to manage emergency conditions, the abil-
ity of offi cers to provide services according to the 
needs of children, the availability of information 
and clarity regarding product/service facilities.

Concept of Public Readiness Index
Chang and Chen (2020) say that someone will 

think that the application of technology can have 
a positive effect, but some are sceptical of the ap-
plication of technology, following their statement:
 Someone thinking about the application of 

technology can be more positive right, that 
was optimism in speaking of application 
technology and also a tendency to gain dis-
comfort and scepticism over the application 
of technology (Chang and Chen, 2020). 

Therefore, measuring audience readiness is 
important in adopting new technology so that 
its goals can be achieved and are more useful for 
the audience. This can be observed through the 
readiness index technology. Parasuraman (2020) 
states that the Technology Readiness Index is 
used to measure the readiness of users to use 
new technology with indicators of four person-
ality variables, namely: optimism (optimism), a 
positive attitude towards technology, and belief 
that technology will increase control, fl exibility, 
and effi ciency in life, Innovativeness (innovation) 
a tendency to be the fi rst to use new technology 
products and services (Jefferies et al., 2020).

Another source stated that the Public Readi-
ness Index (tingkat kesiapan masyarakat) is the 
degree to which the community is willing and 
ready to take action in dealing with problems 
(Tri-Ethnic for Prevention Research, 2014); in 
this case, several behaviors to prevent the trans-
mission of COVID-19. The Tri-ethnic Center com-
munity readiness model, University of Colorado 
explains that there are 9 stages of community 
readiness in dealing with new situations and pol-
icies. The stages in a row are (1) no awareness; 
(2). Denial/Resistance; (3). vague awareness; (4). 
Preplanning; (5). Preparation; (6). Initiation; (7). 
Stabilization; (8). Confi rmation; (9). community 
ownership. In detail, the explanation is as fol-
lows:
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Figure 3. Tri-ethnic Center community readiness model
Sources: TRI Ethnic for Prevention Center, 2014

Research Methodology
Thinking FrameworkThinking Framework

Figure 4. Thinking Framework

Research Method
This study was designed as a quantitative study; 

all of the variables tested were measured quantita-
tively by assigning a numerical weight to each case 
(Neuman, 2000). This type of research is explana-
tory with the associative descriptive method, which 
seeks to dig deeper into each fact and data obtained 
for various research problems. Then the results are 
analyzed to obtain a fi nding expected to provide ed-
ucational and practical benefi ts. Associatively, this 
study explores the effect of schoolchildren’s expo-
sure to the government’s social campaign on their 
Public acceptance  towards the new normal in the 
Child-Friendly City of Depok.

Research Hypothesis
Public acceptance of school children towards the 

new normal in the Child-Friendly City of Depok is 
infl uenced by their exposure to the government’s so-
cial campaign.

Population And Sample
The population of this research is fi rst-level 

school children in the Child-friendly City of Depok. 
They fall into the category of children aged 12-14 

years according to WHO criteria on children and 
are expected to be able to complete questionnaires. 
The number of samples taken was as many as 60 
respondents. Each representative school will be 
randomly selected from one class with 30 children 
as respondents. This amount refers to the standard 
limit theorem.

Sample Selection Technique
The technique for determining the sample used 

multistage random sampling with cluster sam-
pling. The location determination was carried out 
randomly through a lottery to fi nd two selected loca-
tions: one public school and one private school. Fur-
thermore, a lottery was conducted from each chosen 
school to determine one class to be sampled. These 
steps can be seen in the following image:

Figure 5. Sample Selection Technique

Concept Operation
The measurement of variables uses an inter-

val scale, and the scoring of each indicator uses 
a Linkert scale (1-7). The following is the opera-
tionalization of the concept used:

Data Collection Technique
This study uses data collection techniques by 

conducting an online questionnaire survey. The 
questions are closed in the form of multiple choic-
es to make it easier for respondents to answer 
questions and have tested their validity and re-
liability.

Data Analysis Technique 
The data and facts generated from the survey 

were then analyzed univariately using descrip-
tive analysis needed to describe the variables 
studied, namely exposure to social campaigns 
and public acceptance and the Public Readiness 
Index.

For the measurement of public acceptance, the 
researcher assumes that each question asked has 
the same weight. There are three dimensions ob-
served, and each consists of 5 indicators. Thus the 
number of questions was 15, each with a Likert 
scale of 1-7. All statements are made in positive 
sentences so that respondents can express their 
opinions from strongly disagree to agree with the 
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statements submitted strongly. This variable is 
then used to determine the Public Readiness In-
dex

The determination for the Public Readiness 
Index is as follows. There are 15 indicators, each 
with a Likert scale of 1-7. Thus the total value of 
the overall score ranges from 15-105. This num-
ber is then ranked into 9 index groups, assum-
ing each level has the same interval value. This 
is done considering that there is no standard for 
determining the public readiness index for this 
case. The result is as follows:

Table 2. Categories of Public Readiness Index
Rank Score Category

9 106-115 community ownership: engage 
responsibly and engage in 
collective action

8 96-105 Confi rmation: involved with full 
responsibility

7 66-95 Stabilization: full awareness to 
engage with little responsibility

6 76-85 Initiation: willing to participate 
and be involved

5 56-75 Preparation: have a wish
4 46-55 Preplanning: have a concern

3 36-45 Vague Awareness: know but 
don’t want to get involved

2 26-35 Resistance: reject
1 15-25 No Awareness: Unconcerned

Appraisal/Evaluation
(Rajagopal, 2007)

The analysis technique used to see the effective-
ness of the researcher’s social campaign uses mul-
tiple regression. This is important to predict future 
possibilities in formulating new policies, especial-
ly related to the arrangement of the New Normal 
during the COVID-19 pandemic. The relationship 
between the variables studied is as follows:

Figure 6. Analysis Schematic

Table 1. Conceptualization Operation

Variable Dimension Sub Dimension Indicator Measurement

Social Campaign

Mass media (TV)
Design

Interesting
Interval

Communicative

Content
Complete

Interval
Easy to understand

Online media

Design
Interesting

Interval
Communicative

Content
Complete

Interval
Easy to understand

Personal Media

Design Interesting Interval
Communicative

Content Complete
Interval

Easy to understand 

Public Acceptance

Awareness

Purpose

IntervalSocial Products
Facility
Institutional
Legality

Attitude

Purpose
IntervalSocial Products

Facility
Institutional
Legality 

Risk

Purpose

IntervalSocial Products
Facility
Institutional
Legality
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Results 
Characteristics of Respondents

The transportation used by students to and 
from school is very relevant to observe because 
this will be related to the possibility of contract-
ing COVID-19. Of course, students who use pub-
lic transportation or school pick-ups will be more 
vulnerable than those their families accompany, 
and they may ignore physical distancing. Like-
wise, motorcycle taxis are certainly less safe 
because motorcycle taxi drivers may include 
COVID-19 sufferers the passengers do not know. 
Table 3 shows that most of the respondents were 
taken to school by their families which is in the 
amount of40 percent and who used public trans-
portation only 5 percent.

Table 3. Distribution of Respondents by Transport Equipment 
to School

Frequency Percent
1. Delivered by 

Family 40 66.7
2. Taxi bike 12 20.0
3. School Bus 5 8.3
4. Public 

transportation 3 5.0
Total 60 100.0

 
It is important to observe the distance from 

home to school to see how long students have to 
be out of the house, which also means how likely 
they are to contract COVID-19. Those who are 
farther away from their homes are certainly more 
vulnerable than those who are closer, and most 
students are more than 2 km away. This must 

be a concern for schools and parents to be more 
vigilant and always remind students to continue 
to implement health protocols.

Table 4. Distribution of Respondents Based on Distance from 
Home to School

Category Frequency Percent
1.00 15 25.0
2.00 15 25.0
3.00 5 8.3
4.00 25 41.7
Total 60 100.0

Respondent’s Exposure to Media
The number of exposure indicators on social 

campaigns proposed in this research is 10 piec-
es with a score of 1-7, ranging from strongly dis-
agree to agree strongly. Thus the overall score is 
10-70. Researchers divide it into 5 categories as 
follows:

 10-22 = very low
 23-34 = low
 35-46 = not high enough
 47-58 = high
 59-70 = very high

Table 5. Respondents’ Exposure Scores on Media

No SCORE Category Frequency Percent

1 35-46 Not high 
enough 11 18,33

2 47-58 High 29 48,33
3 59-70 Very high 20 33,33

Total 60 100

Table 6. Details of Respondents’ Exposure Scores on Media
No Statement Score 1 2 3 4 5 6 7 Total

1
Often get exposure to new 
normal social campaigns on 
TV

Freq 2 5 3 2 6 18 24 60

% 3,3 8,3 5 3,3 10 30 40 100

2
Often get exposure to new 
normal social campaigns in 
online media

Freq 0 0 0 2 7 18 33 60

% 0 0 0 3,3 11,7 30 55 100

3
Often get exposure to new 
normal social campaigns 
from other people

Freq 0 4 4 8 10 20 14 60

% 0 6,7 6,7 13,3 16,7 33,3 23,3 100

4 The new normal information 
Completely received

Freq 0 0 9 13 9 28 1 60
% 0 0 15 21,7 15 46,7 1,7 100

5 The new normal information 
received is clear

Freq 0 1 1 12 12 32 2 60
% 0 1,7 1,7 20 20 53,3 3,3 100

6 The new normal information 
on TV is well packaged

Freq 1 0 6 7 12 23 11 60
% 1,7 0 10 11,7 20 38,3 18,3 100

7 The New normal information 
contains a lot of hoaxes

Freq 3 8 11 16 10 7 5 60
% 5 13,3 18,3 26,7 16,7 11,7 8,3 100

8 The source person gave a 
good explanation

Freq 0 0 3 11 20 19 7 60
% 0 0 5 18,3 33,3 31,7 11,7 100

9 The new normal broadcast 
time on TV is right

Freq 0 0 4 21 12 18 5 60
% 0 0 6,7 35 20 30 8,3 100

10 The campaign about the new 
normal needs to be improved

Freq 1 0 0 3 16 7 33 60
% 1,7 0 0 5 26,7 11,7 55 100
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From table 5 it can be seen that the exposure 
scores of most respondents to information about 
the new normal are in the high and very high cat-
egories. However, there are still those who are in 
the less category. This, of course, needs to be im-
proved again. Indicators can be observed in table 
6 below. 

Table 6 shows that most respondents gave a 
high score (7) on the statement that they often get 
exposure to the New Normal from the media and 
other people. Most exposure comes from social 
media, television, and other people. When viewed 
from the completeness, clarity, and packaging of 
information, most of the respondents gave a score 
of six, meaning that the elements of this infor-
mation still need to be refined considering their 
significant impact on respondents’ readiness. Nu-
merous hoaxes are often misleading and obscure 
true information. However, when asked for their 
approval, most respondents only gave a score of 
4, meaning that hoaxes related to the new nor-
mal do not interfere with the actual information.

From the informant elements, most respon-
dents only scored 5 for the statement that the 
resource person provided information well. This 
shows that the explanation related to the new 
normal is still not perfect and needs to be im-
proved. It could be in terms of credibility, com-
munication skills, performance, and the ability to 
generate respondents’ trust.

Regarding the accuracy of broadcast hours on 
television, most respondents only gave a value 
of 4. This means that the hours of broadcast on 
television are not under the hours of respondents 
watching television. But it could also be due to 
differences in the television stations selected. To 
increase the readiness of respondents to enter 
the new normal period, the broadcast hours on 
television need to be adjusted so that more re-
spondents are exposed to the information. When 
asked respondents whether the campaign about 
the new normal still needs to be done, most of 
them gave a score of 7 (strongly agree). This 
shows that respondents still need much informa-
tion about the new normal.

 
Public Acceptance

The number of questions in the public accep-
tance variable related to the new normal is di-
vided into 3 dimensions: knowledge, attitude, 
and risk towards 5 indicators, namely program 
objectives, social products, facilities, institutions, 
and legality. Each indicator is given a score of 1-7 
from strongly disagree to agree strongly. The au-

thor then divides it into 5 categories as follows:
 1-7 = very low
 8-14 = low
 15-21 = medium
 22-28 = high
 29-35 = very high

From table 7 it can be seen that most of the 
respondents (56.67%) have a very high level of 
knowledge about the new normal, 48.44% have a 
high/positive attitude, and 45% are in the moder-
ate category in facing the risks that occur. The in-
dicators assessed include knowledge of program 
objectives, social products (use of masks, wash-
ing hands, and keeping a distance), facilities that 
must be prepared, institutions that must support 
its implementation as well as legality or rules 
and its sanctions.

Readiness to Enter the New Normal
Public readiness for the new normal refers to 

public acceptance, so the overall score ranges 
from 15 to 105. In accordance with the Tri-Ethnic 
for Prevention Research concept, the researcher 
divides it into 9 levels, assuming each level has 
the same interval value, 10 points. 

Table 8. Respondent’s Readiness Score Entering the New 
Normal

Rank Score Category Frequency %
9 96-105 community 

ownership 4 6,67
8 86-95 Confirmation 19 31,67
7 76-85 Stabilization 18 30,00
6 66-75 Initiation 11 18,33
5 56-65 Preparation 8 13,33
4 46-55 Preplanning 0 0
3 36-45 Vague 

Awareness 0 0
2 26-35 Resistance 0 0
1 15-25 No 

Awareness 0 0
Total 60 100

The highest percentage is at the confirmation 
level, 31.67%, and the stabilization stage is 30%. 
This is also supported by the readiness of the 
school to facilitate students in carrying out health 
protocols to prevent the spread of the COVID-19 
virus, especially in the school environment. 

The author’s observations in the two select-
ed schools show they have prepared to face the 
new normal. It seems that private junior high 
schools are more prepared than private junior 
high schools. However, this cannot be a measure 
because students have not attended full face-to-

Table 7. Respondent’s Knowledge Score About New Normal
No Score Category Knowledge Attitude Risk

Freq % Freq % Freq %
1 1-7 very low 0 0 0 0 0 0
2 8-14 low 0 0 0 0 3 5,00
3 15-21 medium 2 3,33 11 18,33 27 45,00
4 22-28 high 24 40,00 29 48,34 18 30,00
5 29-35 very high 34 56,67 20 33,33 12 20,00

Total 60 100 60 100 60 100



78

Wahyuni Pudjiastuti, Public Readiness Index Entering New Normal Period Amidst the Covid-19 Pandemic;

face school at this time, so schools do not feel it is 
too important to prepare facilities to prevent the 
spread of the COVID-19 virus.

   

Figure 7. Poster for Face-to-face Learning

When entering the SMPN 6 Depok area, ban-
ners related to Covid-19 will be seen, including 
recommendations for wearing masks, washing 
hands, maintaining distance, and a clean and 
healthy lifestyle. Two banners are on the front 
when entering the school and in front of the se-
curity room. 

From the results of this observation, SMPN 
6 Depok seems to be good at educating, name-
ly through banners. Although no students enter 
the school, many teachers are still in the school 
area. Banner plays a good role in educating the 
community among schools and other circles. 
Banners are correctly positioned so that anyone 
who comes can see clearly, especially the color 
selection is contrasting and interesting to read. 
The information is complete and in bullet points, 
making it easy to understand.

When entering the school area of   Budi 
Cendekia Islamic School Depok there is a securi-
ty guard who uses a mask, gloves, and face shield 
who will check body temperature with a ther-
mogun and ask the purpose of coming to school. 
Along the road to the office, many complete hand 
washing facilities exist.

Figure 8. Handwashing Facilities at SMP Budi Cendekia 
Islamic School

Guests who come will be directed to a wait-
ing room equipped with instructions (X) to keep 
their distance. When they entered the teacher’s 
room, it was seen that they were sitting far apart 
and there were only three teachers in the room, 
namely the picket teacher and the teacher who 
had poor network/internet connection problems 
at home, so they were allowed to use school facil-
ities to do online learning. The teacher was seen 
wearing a mask properly, including when inter-
viewed by researchers. Masks used outside the 
office must be replaced with new masks and are 
required to wash hands and use the hand san-
itizer provided. For medicines, it looks like the 
teacher is preparing for themselves, but there is 
also a first aid kit containing medicine and vita-
mins.

Effect of Social Campaign Exposure on Respon-
dent Readiness

The author conducted four regression tests to 
determine (1) the effect of social campaign expo-
sure on student readiness; (2) the effect of expo-
sure to social campaigns on students’ knowledge; 
(3) the effect of social campaign exposure on stu-
dents’ attitudes; (4) the effect of exposure to social 
campaigns on students’ perceptions of the risk of 
entering the new normal. The result is as follows:

Table 9. R and R^2 values
Model R R Square
1. Exposure-

Readiness

2. Exposure-
Knowledge

3. Exposure-Attitude

4. Exposure-Risk

0,683

0,661

0,477

0,539

0,467

0,436

0,277

0,290

From table 9, the value of the power of influence 
(R) formed between the independent variable ex-
posure to the dependent variable of readiness is 
0.683. In accordance with the provisions of Guil-
ford regarding the interpretation of the strength 
of XY based on the Pearson coefficient, it shows 
that the strength of the influence of the indepen-
dent variable on the dependent variable is strong 
and positive. From the same table, it can be seen 
that the value of R square is 0.467. This means 
that the independent variable can explain the di-
versity of respondents’ readiness variables to en-
ter the new normal period of 46.70 percent. The 
remaining 53.30 percent is caused by other factors 
not examined here, for example, the respondent’s 
characteristics, the student’s parents, or the re-
spondent’s environmental conditions.

The same table shows the value of the power of 
influence (R) between the exposure variable and 
the knowledge variable is 0.661. The strength of 
the influence of the independent variable on the 
dependent variable is strong and positive. From 
the same table, it can be seen that the value of 
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R square is 0.436. This means that the exposure 
variable can explain the diversity of respondents’ 
knowledge of 43.60 percent. The remaining 56.40 
percent is caused by other factors not examined 
here. The value of the power of influence (R) formed 
between the exposure variable to the attitude vari-
able is 0.477. This shows that the strength of the 
influence of the independent variable on the de-
pendent variable is moderate and positive. From 
the same table, it can be seen that the value of 
R square is 0.227. This means that the exposure 
variable can explain the diversity of respondents’ 
attitudes towards the new normal by 22.70 per-
cent. The remaining 77.30 percent is caused by 
other factors not examined here. The value of the 
power of influence (R) formed between the expo-
sure variable to the risk variable is 0.539. This 
means that the strength of the influence of the in-
dependent variable on the dependent variable is 
strong and positive. From the same table, it can 
be seen that the value of R square is 0.290. This 
means that the exposure variable can explain the 
diversity of risk variables by 29.00 percent. The 
remaining 71.00 percent is caused by other factors 
that are not examined here, for example, the char-
acteristics of the respondents, the characteristics 
of the parents/teachers, or the environmental con-
ditions of the respondents.

Table 10. F Value and Significance
Model F Significance

Exposure-Readiness

Exposure-Knowledge

Exposure-Attitude

Exposure-Risk

51,686

45,681

17,334

24,125

0,000

0,000

0,000

0,000

From the ANOVA table, it is known that the 
significance value of all models is 0.000, mean-
ing that the analysis has met the requirements 
because the value is below 0.05 so that it can be 
used to explain the effect between the indepen-
dent variable and the dependent variable. Or 
in other words, from the independent variables 
studied, there are indeed those that impact the 
dependent variable.

From table 11 it can be explained that the ex-
posure variable has a significant and positive ef-
fect on the readiness of respondents to enter the 
new normal during the covid 19 pandemic. This 
is indicated by a significance value less than 0.05 
or a t-count value greater than the t-table value 
and positive.

As described in table 8 (respondent readiness), 
most of the respondents in the readiness stage 
are still at levels 7 and 8 and have not yet reached 
stage 9. This means that respondents’ readiness 
level still needs to be improved, among others, by 
increasing their exposure to new normal social 
campaigns through media or face to face.

From table 11 it can be explained that the in-
dependent variable exposure to the campaign 
about the new normal had a significant and posi-
tive effect on respondents’ knowledge of entering 
the new normal during the covid 19 pandemic. 
This is indicated by a significance value less than 
0.05 or a t-count value greater than the value t 
table and positive. Thus, more effective social 
campaigns are needed to increase the readiness 
of respondents to enter the new normal period. 
Table 12 shows respondents’ knowledge of the 
five indicators of the new normal period.

From the table above, it can be seen that re-
spondents’ knowledge of the indicators of know-
ing about the new normal mostly gave a score of 

Table 11. Constant Value, Coefficients, T Value, and Significance

Model Constant Coefficients T value Significance

Exposure-Readiness
Exposure-Knowledge
Exposure- Attitude
Exposure-Risk

22,738
8,901
13,100
0,737

1,081
0,380
0,297
0,405

7,189
6,759
4,163
4,912

0,000
0,000
0,000
0,000

Table 12. Respondent’s Knowledge Indicator Score 

NO STATEMENT SCORE 1 2 3 4 5 6 7 TOTAL
1 Knowing about the New 

Normal social product
Freq 0 0 1 2 16 18 23 60
% 0 0 1,7 3,3 30 26,7 38,3 100

2 Knowing the purpose of 
implementing the new 
normal

Freq 0 0 3 6 11 26 14 60
% 0 0 5 10 18,3 43,3 23,3 100

3 Knowing the rules for 
entering the new normal

Freq 0 0 2 3 7 16 32 60
% 0 0 3,3 5 11,7 26,7 53,3 100

4 Knowing the facilities for 
the new normal

Freq 0 2 1 8 6 18 25 60
% 0 3,3 1,7 13,3 10 30 41,7 100

5 Knowing the readiness 
of the institution for the 
new normal

Freq 0 0 3 17 10 10 20 60
% 0 0 5 28,3 16,7 16,7 33,3 100
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5. This means that the campaign can be more fo-
cused on efforts to increase respondents’ knowl-
edge about the new normal itself. Another thing 
that needs to be campaigned for to the public is 
the readiness of institutions that will assist or 
support the implementation of the new normal. 
28.3 percent of respondents only give a score of 
4, so efforts need to be made to increase their 
knowledge related to the institution’s support. 
Many respondents considered that the social 
campaigns delivered were incomplete and un-
clear. This can be increased through face-to-face 
campaigns between sources and target adopters. 

Their low knowledge about the new normal 
impacts their attitude, and most respondents 
only gave a score of 5 that they agreed with the 
new normal policy. This means that this social 
campaign about the new normal must be further 
improved and refined so that the target adopt-
ers have a positive attitude, and it is hoped that 
then they will be ready to enter the new normal 
period.

The Coefficients table shows that the expo-
sure variable significantly and positively affects 
respondents’ perceptions of the risk of entering 
the new normal during the COVID-19 pandemic. 
This is indicated by a significance value less than 
0.05 or a t-count value greater than the t-table 
value and positive.

The score given by respondents about the risk 

of entering the new normal period is still low 
(score 4 or 5) on each indicator. This shows that 
respondents are not ready to face the risk of en-
tering the new normal period. Especially related 
to the guarantees and facilities available, envi-
ronmental conditions that are not yet supported, 
and the readiness of the officers.

Discussion
Public Readiness to Face the New Normal

From the results of data analysis on the read-
iness of junior high school students in Depok, 
they are in stages 7 and 8 of the 9 existing stages 
based on the Tri-ethnic Center, namely the con-
firmation stage as much as 31.67% and the stabi-
lization stage as much as 30%. This achievement 
is very good, especially because of the support 
from parents and schools.

To complete the data analysis and triangu-
lation test results, the researchers interviewed 
teachers, students, and parents regarding their 
readiness to enter the new normal period. The re-
search team found that the important elements 
during the pandemic, such as wearing masks, 
washing hands with soap, doing physical distanc-
ing, and providing medicines, were well under-
stood and carried out routinely. The use of masks 
has been applied regularly by the informants, 
especially when they are outside the house and 
making contact with other people. Informants 

Table 13. Respondents’ Attitude Indicator Score
NO STATEMENT SCORE 1 2 3 4 5 6 7 TOTAL
1 Agree to the New Normal 

policy
Freq 0 0 2 4 22 20 12 60
% 0 0 3,3 6,7 36,7 33,3 20 100

2 Approved the reasons for 
implementing the New 
Normal

Freq 0 0 0 9 14 28 9 60
% 0 0 0 15 23,3 46,7 15 100

3 Agree with the new 
normal rules

Freq 0 0 6 2 7 28 17 60
% 0 0 10 3,3 11,7 46,7 28,3 100

4 Agree on the facilities for 
the new normal

Freq 0 0 1 6 11 13 29 60
% 0 0 1,7 10 18,3 21,7 48,3 100

5 Agree with the new 
normal institutional 
readiness

Freq 0 0 2 8 8 15 27 60
% 0 0 3,3 13,3 13,3 25 45 100

Table 14. Respondents’ Risk Assessment Indicator Score
NO STATEMENT SCORE 1 2 3 4 5 6 7 TOTAL
1 Feeling benefited 

by the new 
normal

Freq 3 2 1 27 10 8 9 60
% 5 3,3 1,7 45 16,7 13,3 15 100

2 Feel comfortable 
when the new 
normal

Freq 0 0 10 17 22 5 6 60
% 0 0 16,7 28,3 36,7 8,3 10 100

3 Feeling 
guaranteed 
health when new 
normal

Freq 0 8 10 18 20 2 2 60
% 0 13,3 16,7 30 33,3 3,3 3,3 100

4 Feel the 
application 
of Protocol is 
guaranteed when 
it’s new normal

Freq 0 4 13 16 11 12 4 60
% 0 6,7 21,7 26,7 18,3 20 6,7 100

5 Feeling that 
the officers will 
be ready when 
entering the new 
normal

Freq 2 1 11 15 12 14 5 60
% 3,3 1,7 18,3 25 20 23,3 8,3 100
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understand the use of masks and choose good 
and correct masks. The informant said that it is 
important to choose a mask that covers the face 
from the nose to the chin so that all areas are 
protected. According to them, if schools operate 
normally and require children to come back to 
school, then masks usage are necessary during 
activities to cover all elements at school from the 
COVID-19 virus. The use of masks must be car-
ried out by everyone in the school, starting from 
students, teachers, canteen officers, security 
guards, and every guest who visits the school.

Preparations for the provision of facilities need 
to be carried out in stages in the face of new nor-
mal conditions for school activities later. The in-
formant said that currently, the school had not 
prepared masks for students, teachers, or other 
school staff because all activities are still car-
ried out online, so there is no need for a massive 
supply of masks for all elements in the school. 
However, schools also experience obstacles in 
providing health facilities such as masks because 
the number of people in the school is huge, so it 
needs preparation, especially in terms of fund-
ing. Currently, if some students or teachers come 
to school, they use their masks. If in the future 
masks will be provided for school activities, the 
masks will be adjusted to the mask standards 
that the government has set. 

Washing hands with soap is another manda-
tory health protocol. Informants know the im-
portance of hand washing activities, especially 
during a pandemic like today. They wash their 
hands when out of the house, after eating, and 
when they want to sleep. The importance of wash-
ing hands for informants, especially to eradicate 
germs and viruses after physical contact with 
any person or object outside the home, because 
no one knows whether the people or objects we 
touch contain germs or viruses. The informants 
also knew the right choice of hand soap, such as 
soap that contains antiseptic properties to help 
kill germs and viruses. In addition to the right 
type of soap, the correct hand washing proce-
dure has also been understood by the informants 
through the dissemination of information on 
mass media such as television and social media 
such as Facebook and Youtube. The implementa-
tion of hand washing habits and the provision of 
hand washing facilities also need to be prepared 
by schools when schools return to normal. Ac-
cording to them, this needs to be done because 
people at school will have a lot of physical con-
tacts, such as greeting the teacher, playing with 
fellow students and having lunch together in the 
canteen. The informant said that the habit of 
washing hands needs to be emphasized more to 
the students when they enter school because stu-
dents tend to be lazy to wash their hands.

The habit of washing hands in schools can be 
started by providing adequate hand washing fa-
cilities. Currently, hand washing facilities are in 
toilets only and are not yet fully available else-
where in the school. This is because schools are 

still not operating normally, so the provision of 
hand washing facilities will be carried out before 
schools reopen and learning activities run offline 
again. According to the informants, the hand 
washing facilities that will be provided must be 
easily accessible and accompanied by other hand 
washing equipment such as soap and tissue to 
dry hands. I don’t see any facilities for wash-
ing hands outside, maybe in the toilets because 
the school is still learning at home - Currently, 
there are no additional hand washing stations. 
According to them, hand washing facilities can 
be placed strategically in front of the classroom, 
school gates, and canteens. The informant also 
said that the more hand washing facilities, the 
better because it can reduce crowds due to long 
queues and will motivate students not to be lazy 
to wash their hands.

Social distancing restrictions during the pan-
demic are no less important than wearing masks 
and washing hands. The informant also felt that 
implementing social distancing needed to be done 
when outside the house, especially in places that 
could potentially cause crowds. Informants know 
the social distance restrictions, which are 1-2 
meters. However, informants sometimes feel re-
luctant when doing social distancing restrictions, 
especially with people they know. The applica-
tion of social distancing restrictions is also felt 
necessary when schools are no longer conducted 
online to avoid the emergence of new clusters of 
the spread of the COVID-19 virus. Schools have 
also implemented social distancing restrictions; 
for example, when they have to submit assign-
ments to school, the assignment is carried out 
in turns, and the capacity is limited. Accord-
ing to informants, several ways can be done so 
that social distancing restrictions can run effec-
tively when students return to school activities, 
including setting the capacity of students in a 
class to 50% of the number of existing students, 
classroom seats that must be spaced, prohibition 
of gathering in school yards, canteens, prayer 
rooms, and other places where there are many 
people. Preparations for implementing social 
distancing restrictions for later school activities 
have also been conveyed through online meetings 
with parents of students. The socialization has 
been carried out at the online parent’s meeting. 
However, the informant hopes there will be more 
supervision from the school when students return 
to direct activities so that the implementation of 
social distancing restrictions will run effectively.

Provision of drugs also needs to be done to 
increase the body’s immunity. Informants have 
prepared medicines, especially vitamin C and 
other vitamins containing fruits and vegeta-
bles, to avoid the potential for contracting the 
COVID-19 virus. They tend to choose medicines 
and vitamins sold in pharmacies and official drug 
stores to guarantee the dosage and content. 

Health facilities in schools are important if stu-
dents return to school later. The informant said 
that when students, teachers, or other officers 
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have to come to school, temperature measure-
ment facilities and hand sanitizers are already 
provided at the school gate. Then, the informant 
also said that the existing School Health Unit 
(UKS) also needed to be equipped with addition-
al equipment, such as thermometers, medicines, 
and vitamins, to help treat students if later some-
one fell ill.

Safety for students, teachers, and school guests 
is the main thing during the pandemic period 
and when schools have resumed operations as 
before. According to the informant, the only facil-
ities that support security for them are the pres-
ence of school security offi cers. For informants, 
adequate security facilities will be able to help 
implement health protocols in the new normal 
school period. Existing security facilities must 
be able to monitor the implementation of health 
protocols such as using masks, washing hands, 
and limiting social distancing. According to the 
informants, the existing school security guards 
tasked with maintaining security in schools also 
need to know and understand the urgency of im-
plementing health protocols and the procedures 
for each protocol. According to them, the number 
of existing security offi cers should be increased 
considering a large number of students, offi cers, 
and teachers present at the school.

The research team found that in the aspect of 
supervision and sanctions, as well as the provi-
sion of cooperation with other parties in terms 
of implementing health protocols in schools, it 
was not yet fully prepared and carried out, both 
in terms of using masks, washing hands, social 
distancing restrictions, health, and safety. This 
is also related to learning activities still online 
so that not too many people attend school. So 
far, only teachers with poor connections at home 
and who need a better internet connection are 
allowed to come to school. In addition, activities 
that take place in schools are now run alternately 
with a picket system between teachers and other 
offi cers. Meanwhile, students only come to school 
if there is an assignment that they have to col-
lect physically. Supervision is now only carried 
out by existing school security offi cers and does 
not provide strict sanctions if anyone violates the 
implementation of health protocols. Procurement 
of cooperation with other parties to assist in im-
plementing supervision and new sanctions are 
carried out in the health sector, namely with the 
local Puskesmas. This is because there are no of-
fi cial regulations regarding implementing health 
protocols in schools, so sanctions are still being 
passed with a warning.

The informants hope that the COVID-19 
pandemic can be completed soon so that learn-
ing activities can normally occur again. Online 
learning is considered ineffective due to several 
factors, such as the absence of direct interaction 
between students and teachers, which causes a 
lack of closeness between them. This lack of di-
rect interaction is also considered to reduce stu-
dents’ learning motivation because they lose the 

opportunity to joke or chat casually at school. In 
addition, online learning is considered more en-
ergy and time-consuming than direct learning at 
school. The informants hoped that although the 
learning was conducted online, schools needed to 
train teachers in using digital learning platforms 
such as YouTube, Google Classroom, Zoom, and 
others to support the effectiveness of learning 
activities. However, students, parents, and stu-
dents feel that the implementation of online 
learning is also carried out to protect them from 
exposure to the COVID-19 virus, whose spread 
is still increasing. When the COVID-19 cases in 
Indonesia have started to subside, they will feel 
safe to return to activities directly at school. This 
is followed by implementing health protocols in 
the new normal period so that new COVID-19 
clusters no longer appear in schools.

Eff ect of exposure on public acceptance
The results of the data analysis can be de-

scribed in the following scheme:

Figure 9. The Value of Exposure Contribution to Public Read-
iness

Regression analysis shows a signifi cant posi-
tive effect of media exposure on students’ read-
iness to face the new normal, with a fairly high 
contribution value (fi gure 9). This shows that so-
cial campaigns must always be carried out and 
perfected so that the public continues to carry out 
health protocols to prevent the spread of covid. 
According to the domino effect theory (Gregory, 
2000), not all information conveyed will be ful-
ly absorbed in infl uencing their knowledge, atti-
tudes, and behavior.

Conclusion
The level of public readiness is needed to sup-

port the application of new technology or policies, 
so that good support appears. The research found 
that the level of preparedness of junior high 
school students in Depok was outstanding in fac-
ing the new regular face-to-face school amid this 
unfi nished pandemic. Their readiness level is in 
stages 7 and 8 of 9 stages based on the Tri-ethnic 
Center, namely the confi rmation stage as much 
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as 31.67% and the stabilization stage as much 
as 30%. This figure is obtained based on public 
acceptance of the policy regarding awareness, at-
titude, and risk.

Public Acceptance arises because of exposure 
to information obtained from online media, con-
ventional media, and personal contacts. The 

study’s results found that exposure to this infor-
mation significantly and positively affected pub-
lic acceptance. This campaign still needed to be 
carried out so that students were better prepared 
to face face-to-face learning amidst this unfin-
ished pandemic.
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